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AUB’s CSR…Commitment,
Creativity & Variety
Throughout, 2018, Ahli United Bank (AUB) continued
demonstrating it’s commitment in Corporate Social
Responsibility (CSR), adding more qualitative
achievements to its existing track record.
This comprehensive CSR vision was in harmony with
the ‘New Kuwait 2035’ vision of His Highness the
Amir Sheikh Sabah Al-Ahmad Al-Jaber Al-Sabah. It
covered a host of themes that sought to push the wheel
of national development forward.

Criteria for selection
• Fits into one of our core themes of "Youth" and "Environment"
• Promoting voluntary work
• Achieving a positive social impact .
2018 was an importnat year in terms of AUB’s CSR program, through the main two
focuses of youth and environment, via successful strategic partnerships, patronizing
events, training programs, field visits, and fruitful campaigns that benefited the entire
society.
On the environment level, AUB focused on events likely to support youth, and that
contribted to the protection of the environment . These included a strategic partnership
with Omniya factory for recycling used plastic items; a charity fun run with revenues
went to charity and helped offer light to areas outside Kuwait; and celebrating the Earth
Day, which reflected the bank’s deep concern for the planet. Public parks also received a
considerable part of the AUB’s efforts.
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Youth featured highly on AUB’s agenda, through a host of partnerships and sponsorships
that were carefully designed. These included the Youth Vision 2035 (Natahed), and
supporting writing creativity via the Qalam Academy initiative. The bank was keen on
receiving feedback from the involved young people on the services offered to them to
ensure supporting them.
Great attention was paid to persons with special needs, as the AUB encouraged gifted ones,
giving them a chance to be integrated into the society. This was crystallized in allowing
them to take part in the charity fun run along and giving them the chance to work in the
bank
AUB efforts and events during Ramadan obviously reflected the bank’s deep concern for
the needy families, and instilling values of giving.
The bank’s preoccupation with Islamic Sharia was combined with keenness to promote
digital transformation, which led to patronizing a comprehensive Holy Quran app for
persons with special needs who have hearing challenges. The app is considered the first of
its kind around the globe.
Initiatives launched by the CSR team in 2018 varied, from “Thank you” campaign, to
book reusing and recycling, the “Happy Sunday” and the “smoking room initiative”.
Our CSR initiatives will continue in 2019 focusing on youth and the environment
confirming our committed for a better Kuwait and a better world.

Sahar Dashti,

General Manager for Customer Protection,
responsible for CSR Program

In Numbers

50%

20 m
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Saving 50 percent of
electricity consumption,
compared to 2017, thanks to

Saving about 20 cubic
meters of land fills through
partnership with the Omniya

using power-saving lamps.

factory for recycling plastic.

ahli united bank

8%
Reduce paper usage by 8%
in 2018 compared to 2017.
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This high concern for the environment has become a reality at
AUB: all paper used at the bank comes from recycled sources.
In addition, selecting the events and activities on the bank’s
CSR’s strategy considers the environmental impact.

Strategic
partnership
with Omniya
factory for plastic
recycling

Celebrating
Earth Day

Charity Fun
Run

ENVIRONMENT

Free Trade
Zone Beach
Clean up
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Salwa Park
Clean up
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Strategic partnership with Omniya factory

Strategic partnership with Omniya factory for
plastic recycling
Through this partnership, Ahli United Bank (AUB) has achieved one of the goals of
the Omniya Project, and promoted environmentally-friendly behavior.
Message: Dissemination of ecological awareness among AUB staff as well as on
the society.
Execution: Recycling boxes were placed at the AUB’s head office and all branches.
Collection points were set at Mubarakiya, Rumaithiya and Bayan areas.
Outcome: Collection of 2 tons of used plastic items, saving approximately 20
cubic meters of landfills.
Note: Plastic needs more than 100 years to be decomposed.
Dimensions of partnership
• Encouraging a Kuwaiti industrial initiative launched by ambitious youth.
• Curbing amounts of waste and promoting the culture of recycling.
• Supporting ambitious youth initiative to have more presence.

ahli united bank
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The charity ‘fun run’ proceeds were donated to “Noor AlKuwait” development project

AUB’s ‘Fun Run’ offers light to poor refugees, &
preserves the environment
* Date: Beginning of December 2018
* Participants: 750 people of different ages, including several persons with special
needs
* Start point: AUB's head office
* Race length: Five kilometers.
* Outcome
* The revenue of the charity ‘fun run’ helped provide 2,000 safe and eco-friendly
solar powered lamps that found their way to poor families in refugee camps, villages
and schools in Africa and Asia through al night chairty
* Practicing sports and wellbeing
* Preservation of the environment
* Encouraging donation for charity organizations
* Boosting positive competition.
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Revenues lit
2000 lamps
at refugee
camps

Start
point:AUB's
HQ

Charity
fun
run

Translating
His Highness
the Amir's
New Kuwait
Vision 2035

750
competitors
of different
ages
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(AUB) was keen on observing the environment-friendly event last year

Celebrating Earth Day to preserve the planet
* Time & Date: 7:00 pm on Sunday evening, April 22, until 5:00 a.m. the following
morning.
* Event: Celebrating Earth Day.
* Method: Switching off lights at the AUB’s head office for 10 hours, during which
candles were lit at the entrance of the bank’s main building and distribution of
plants to participants.
Celebrating the global occasion aimed at boosting efforts to protect the planet and
preserve the environment.
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Public parks are integral to a healthy environment

Cleaning public spaces
Goal: Cleaning green areas from all types of waste.
Message: Boosting voluntary work, promoting community responsibilities and
increasing environment awareness
Outcome: Collecting huge amounts of waste materials, plastic bags and empty
bottles.
The initiative that left the Salwa Public Park free of waste materials helped
consolidate the link between the staff and their environment, as well as promoting
the conservation of the aesthetic dimension at public places.

Staff,their families clean the beach at the Kuwait
Free Zone
Staff members taking part in the cleanup drive of the beach at the Kuwait Free
Zone believed : «This is our beach and we are responsible for it. We are duty bound
to care for the environment and keep it pollution-free.»
* Participants: AUB staff and their families.
* Value: Instilling the spirit of participation.
* Achievement: Removing piles of waste from the beach.

ahli united bank
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For the AUB, 2018 was a remarkable year that witnessed a variety
of leading youth programs with environmental yield serving
several purposes. The bank ensured that the several university
projects it supported had ecological dimensions.

Move To
Improve

AUB sponsors
Loyac (Service Is
My Joy)

Youth

Students
Visit to AUB
Headquarter

Qalam
Academy
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Parteners
to Employ
Them

Youth Vision
2035

(Educate
Your Money
Conference)
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“Natahed”…Encouraging Kuwaiti youths in line with
“New Kuwait 2035” vision
AUB offered the Kuwaiti youth an opportunity to unleash their powers of creativity
and to translate them into a reality through a major a competition in which several
environmentally conscious youths took part.
The initiative went in harmony with His Highness the Amir Sheikh Sabah AlAhmad Al-Jaber Al-Sabah’s “New Kuwait 2035”.
The initiative was aimed at bolstering the culture of community responsibilities and
developing the sense of national belonging among Kuwaiti youths.

Taking part in the «Partners to employ them» campaign
This was the first of its kind initiative in Kuwait, seeking to train and qualify persons
with special needs, and further integrate them in the society, as well as helping them
play a role in the national developmental plan.
AUB offered a number of job vacancies at its Customer Service Department, based
on a perspective of justice and equality.
The goal of the initiative: Boosting social awareness on the prime importance of
assisting persons with special needs.
Outcome: Creating several job opportunities for persons with special needs, and
opening the door for them to contribute to the «national march» for development.
Prior to the launching of the campaign, AUB trained its staff on dealing with the
disabled among the bank’s clients. Sign language courses were held to guarantee
smooth communication and high-quality services during the campaign.

Participants in the ‘Partners to Employ Them’ campaign
ahli united bank
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AUB encourage special needs persons

“Move to improve”.. AUB encourages persons with
special needs to be integrated into the society
The “Move to Improve” conference was designed to honor persons with special needs,
and supporting to integrate them into the society. And integrating them in the society.
Participants: different categories of special needs like autistic persons took part.
Message: Raising awareness on the abilities and skills of the people with special
needs, and enhancing integrating them in the society through scientific methods.
Special needs under the patronage
of AUB

Move to
improve

A huge turnout from Kuwait and
other Gulf Cooperation Council
member-states

Highlighting the achievements of
gifted persons with special needs

Strengthening social coherence

16

ahli united bank

Patronizing LOYAC's «Service is my joy» program
The program included students, 18-16 years
old, offering them an opportunity to help
others voluntarily at a variety of voluntary
institutions. Participants got the opportunity
to take part in volunteering committees and
lending a helping hand at Kuwait’s many
volunteering centers.
Goals
- Honing social skills
Patronizing LOYAC's «Service is my joy» program
- Instilling love of philanthropy in youths.
- Boosting values of peace and voluntary work.

Part of “Financial and Spending Awareness” conference

AUB boosts financial and spending awareness “educate
your money conference”
• The AUB patronage of the “Financial and spending awareness forum” was aimed
to raise the society’s awareness on financial and banking sectors. Thus is integral
to the bank’s vision of corporate social responsibility (CSR).
• During the event, the “Banking and financial week” was launched as part of the
annual celebrations of the “Child and Youth Finance International” (CYFI), which
works to provide children and youth around the globe with access to financial
services, enhance their awareness of economic rights, and empower them to build
assets, invest in their future, and ultimately break the cycle of poverty.
Goal of forum: Educating youth on entrepreneurship, acquiring them major skills
and experiences. And increasing the financial awareness to convert the society from
a consuming one to an economical and investing one.
ahli united bank
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AUB sponsored the initiative of Qalam Academy

Supporting creative writers through Qalam Academy initiative
Date: March 2018.
Initiative duration: Two months
Goal: Patronizing gifted young people and qualifying them to be professional writers
via a scientific approach.
Applicants: 360, 18 to 34 years old
Participants: 56 trainees- 46 writers.
It was great that one talented writer was a blind black, whom the bank supported.
Creativity knows no boundaries.
Outcome:
* Promoting writing skills for the trainees.
* Teaching them writing skills and tools of research.
* Creating cooperation between new writers and publishing houses.
* Empowering cultured Kuwaiti youth and enabling them to reveal their literary and
scientific skills.
* 50 graduates of publishers and writers.

AUB hosts students at head Office Branch
The AUB has organized two field visits for students from the Essa Abdallah Al Houli
High School- boys and the Bayan High School for Girls to the bank’s head office.
The visits provided the students with an overview of the banking business and its key
role for the Kuwaiti economy. And gave them an idea about banking to help them
choose their university major.
Letter of thanks
Officials at the schools sent letters of gratitude to the AUB officials thanking them for
the efforts to educate students on the banking business, as well as for contributing to
developing the educational process.
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Holy month of Ramadan
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During the Holy month of Ramadan 2018, the AUB carried
out a host of noble events that included supporting needy
families, visiting hospitals and charity humanitarian civil society
organizations, besides organizing a Holy Quran competition.
The Ramadan events sought to boost the spirit of giving charity
and voluntary work among the staff, in addition to celebrating
Kuwaiti traditions during the month of blessings.

Taking part in (Help,
Feel Happy)

Honoring
Quran Reciters

PAMA
Gergean

Ramadan
Visit to AlKharafi Center

20

Gergean with
children patients at
Amiri Hospital and
Mubarak Al Kabeer
Hospital
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Part of the campaign

Taking part in the KRCS’s “Help, feel happy” campaign
Goal of the campaign: Supporting needy families and providing them with food aid,
which the bank offered in cooperation with the Kuwait Red Crescent Society (KRCS).
Duration: The campaign continued throughout Ramadan and helped improve the
living conditions of needy families, making them happy.
• Taking part in the campaign was part of the AUB›s keenness to reach out to all
classes in society.
• «Help, feel happy» and other similar campaigns, have emphasized the spirit of
benevolence, which has been deeply rooted in the Kuwaiti society over centuries.
• The AUB views such campaign as outstanding duties toward a certain segment of
the society that has to be fully backed and well served by everyone.
• Cooperation with the KRCS is not confined to «Help, feel happy», as it also
covers a range of similar activities.

Celebrating Gergean with orphans at PAMA
• AUB took part in a Gergean celebration organized by the Public Authority for
Minors Affairs (PAMA) for orphans, in order to honor the children.
Message to convey:
Celebrating a well-established Kuwaiti tradition.
Supporting the orphan children and making them happy.
* The event also sought to make the kids feel how the society cared for them, and
that the AUB was by their side «hand in hand.».
* AUB and PAMA enjoy close bilateral relations and cooperation that can benefit
the society,
and the orphan kids in particular.
ahli united bank
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Part ot the visiting

Staff visit to «Al Kharafi Activity Centre For Kids With
Special Needs»
The visit by the AUB staff to «Al Kharafi Activity Centre For Kids With Special
Needs» reflected a high concern for the persons with special needs, especially
children. At the center, AUB members celebrated a Gergean with the little kids and
offered them presents.
• Celebrating the Kuwaiti old tradition, Gergean, was part of the AUB’s annual
participation in social, charity and humanitarian events.
• The visit sought to promote the spirit of participation and giving, highly
recommended by Islam. It is also integral to the bank’s corporate social
responsibility (CSR) program.
• How great it was to see the kids with special needs overwhelmingly happy.
Almost flying over the moon, as their faces shone with optimism and hope.

Celebrating Gergeans with patient children at «Amiri
Hospital» and «Mubarak Al-Kabeer Hospital»
• AUB displayed eagerness to visit patient children
at the Amiri Hospital and the Mubarak AlKabeer Hospital. Gergeans were celebrated with
the patient children in both hospitals, presents
were offered to the kids to show sympathy and
solidarity with them, and more importantly, to
alleviate their pain and give them hope.
• AUB sought to convey a message to the patient
kids: «You are not alone. We are by your side. We
feel your pain and care for you.»
22

Part of visits to hospitals
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Holy Quran memorizers being honored

Honoring winners of AUB’s annual Holy Quran
competition
* Message: Promoting memorization of the Holy Quran, and reflecting on its
verses and deep lessons and values.
Male staff and female staff (Surah Al-Mursalat)
Children of the Staff (Surah Nabaa)
Boys and girls, 10-6 years old (Surah Al Jinn)
Boys and girls, 17 -11 years old (Surah Al-Hashr)
Men with impaired hearing (Surah Al-Fatihah, Al Shamas and Al Balad).

ahli united bank
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Islamic Sharia
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The AUB has always been keen that the bank’s events and
activities on the Islamic Sharia should promote the use of
technology and digital transformation, as well as involving
persons with special needs, both in Kuwait and overseas.

Patronizing Quran App for the deaf
The app will serve a broad category of persons with special needs, those with hearing
impairment in Kuwait and worldwide as well. It will meet the needs of every one of them
who are seeking to learn meanings and interpretation.
The AUB concluded a social partnership with Al-Manaber Al Quraniya Society, sponsoring
the first phase of the comprehensive app of the Holy Quran targeting deaf persons. This
part covers “Juz› ‹Amma”, the 30th and last chapter of the Quran. It is the first of its kind
app in Kuwait and around the globe.
Target group:
• The app will offer great services to 360 millions of deaf
Muslims in the world through «sign language», among
them 18 million in the Arab World including 5,000 in
Kuwait.
• Using state-of-the-art technology and digital
transformation to achieve broader dissemination and
better services.
• The app will serve Muslims in each and every corner
of the globe, offering a simple and a smooth audio
interpretation of the Holy Quran. It will explain
vocabulary and highlight the lessons from Quranic
verses for people to follow if they are seeking a
better life.
• Non-Muslims will benefit greatly from the new
app that was supervised by a panel of specialists.
Goal of partnership:
• Through the partnership with Al Manaber Al
Quraniya Society, the AUB seeks to help achieve
some of the Sustainable Development Goals
(SDGs) of the UN 2030 Agenda, ensuring
equal access for all women and men to affordable
and quality education, as well as access to employment, decent jobs and
entrepreneurship for achieving economic development and prosperity.
• The AUB is planning to launch more similar initiatives over the coming years.
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Activities by the AUB’s CSR team

ahli united bank

27

AUB's CSR team has carried out a host of activities to help boost
relations among staff, and to emphasize the feeling that they all
belong to the wider AUB community.
The social, cultural and charity initiatives were creative, and
aimed at promoting social responsibility, encouraging the staff
to sharing, giving and serving their community.

CSR Team
activities
(Thank
you)
Campaign

A smoking
room
initiative
Happy
Sunday
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Reusing
and
Recycling
books

ahli united bank

“Thank you”…AUB appreciates staff
• Offering flowers to employees, accompanied by expressions of thanks and gratitude.
• AUB has always expressed gratitude to the staff and highly appreciated their hard
efforts.
• Employees’ reaction was impressive; with smiles on their faces, many of them expressed
real joy and pride that they belong to the AUB community.
Goal of “Thank you” events: Making staff feel they were appreciated, in addition to
enhancing the link between them and the bank, which will be positively reflected on
performance.

Offering flowers to staff during "Thank you" events
ahli united bank
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“Book reusing and recycling”…for
reading and charity
• Promotion of reading
• Enhancing charity among staff
• Getting acquainted with different cultures and
practicing accepting others’ views.
Employees placed the books they no longer needed on a
table at a corner of the AUB›s head office ground floor.
When one liked any of the books others had left, he/
she took it in return for a nominal charge they put into
a little collection box.
Revenues were donated to local charity organizations.

Book reusing and recycling

“Happy Sunday”
AUB's CSR team has been eager to consolidate the friendly work environment already
existing at the bank, already dominated by mutual understanding, love and respect, as one
family.
The team organized a “Happy Sunday Coffee” event, and coffee was served to all staff
members at the AUBʼs head office.
Employees, juniors and seniors, sipped coffee almost at the same moment, enjoying such a
great sense of belonging to the AUB community, amid a determination to boost such ties
for the good of work and the society in general.

Some participants in the “Happy Sunday Coffee”

A smoking room initiative
Smoking has been banned in the Ahli United Bank (AUB) Head Office as well as other
branches to preserve employees’ health and to maintain a clean and a healthy environment.
Yet, the bank has adesignated area for smokers.
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